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	SENIOR DIGITAL OFFICER


	This role is based in NEF’s communications team, which works to ensure that our broad range of activities is communicated effectively to a wide variety of audiences. The Senior Digital Officer will lead NEF’s digital presence, web, social and email channels, ensuring our digital strategy maximises impact, grows our audiences and supports the organisation’s strategic aims.
You will take a leading role in shaping and implementing NEF’s digital strategy, planning proactive digital outputs around stories, publications, and campaigns. You will work closely will the Head of Communications and Senior Press Officer, and colleagues across the organisation, to develop NEF’s digital strategy and ensure our digital work is impactful, timely and aligned with our organisational objectives.
The role reports to the Head of Communications and may include line management responsibilities.


	JOB DESCRIPTION 

	Digital Strategy
· Lead the development and implementation of NEF’s digital strategy, in collaboration with the Head of Communications, around the development of a new podcast offer and across social media, web, email and multimedia content to increase reach and engagement across all channels. 
· Create and embed a “digital first” strategy and culture at NEF.
· Plan, design and deliver digital campaigns around NEF’s stories, publications, and campaigns
· Support programmes colleagues to build communications and impact strategy into project design from outset.
· Develop and deliver a digital offer to support NEF’s movement work.
· Stay informed on trends in digital engagement, changes in how media is consumed, political developments and platform algorithms to ensure NEF’s digital work remains innovative and effective.
· Represent the comms team in campaign coalitions.
· Regularly monitor, analyse and report on digital impact, and use this to recalibrate the digital strategy and drive performance.



Digital content and channel management
· Oversee day-to-day management of NEF’s website, social media platforms and email channels, ensuring content is engaging, responsive to trends, high-quality, accurate and strategically aligned.
· Advise on and oversee digital assets for NEF’s campaigns, including those run in tandem with partners.
· Ensure NEF has an active presence across a wide spectrum of social platforms, from LinkedIn to TikTok, with tailored audience strategies for each.
· Lead NEF’s podcast production, developing and executing a new strategy, generating ideas and supporting colleagues to research, write and produce episodes.
· Ensure web content and publications are in line with latest SEO and GEO trends to ensure optimum reach and engagement for NEF’s website and products.
· Plan, create and publish innovative and engaging digital content for key reports, projects, influencing opportunities and campaigns including social graphics, video clips, digital actions (eg online petitions and letters to MPs), web copy and email journeys
· Write high-quality supporter mailings and maintain our email lists.
· Ensure all digital outputs adhere to NEF’s brand and editorial guidelines, as well as Charity Commission guidelines
· Clip media appearances by NEF staff and post on social media.

Publications and other outputs
· Work with and support colleagues in NEF’s publication process, ensuring quality, message discipline and brand consistency is maintained throughout.
· Lead on turning research and campaigns into short-form, shareable content and producing share-packs for partners.
· Work with members of the programme team to edit and hone research and campaign outputs into persuasive and accessible content for digital audiences, including infographics and snowfall-style presentations of long form reports and data
· Build, maintain and grow NEF’s relationships with external suppliers, from printers to creatives – often working as the relationship-holder with the supplier.

Organisational
· Line manage communications officers, supporting their development and high-quality work.
· Establish and maintain effective internal processes, guidance and training to ensure good comms practices are understood and embedded throughout the organisation.
· Provide digital and comms training to colleagues and community leaders – helping to develop their skillset and confidence.Contribute to wider communications team planning and support cross-team initiatives.

This is a description of the role as it is presently constituted. It is the practice of the New Economics Foundation to examine job descriptions from time to time and to update as necessary to ensure they relate to the role being performed, or to incorporate whatever changes are being proposed in line with our requirements. Any changes would be made following discussion with you.



PERSON SPECIFICATION 
	KNOWLEDGE & EXPERIENCE (essential criteria is in bold)
· Extensive experience leading communications strategies or campaigns.
· Strong understanding of social media platforms, analytics tools and digital engagement trends
· Experience developing and delivering digital campaigns around research or policy work.
· Demonstrable track record of producing engaging digital content across a range of formats.
· Experience with website and content management, including CMS systems, basic HTML/CSS editing, SEO and GEO and web accessibility standards
· Experience of managing social media and digital comms tools including Twitter/X, LinkedIn, Instagram and YouTube, scheduling and publishing tools, paid promotion and audience segmentation.
· Experience with multimedia including video editing, motion graphics, podcast editing and image editing
· Experience working with email platforms (eg Action Network, Mailchimp) and content management systems.
· Experience of producing compelling digital or visual content to illustrate research, e.g. charts and infographics.
· Experience of using analytics tools (such as Google Analytics) to inform strategy
· Knowledge of the UK’s political and policymaking landscape.
· Extensive experience of two or more of the following: campaign communications, social media, design, or video/audio production 
· Experience of managing digital workflows, publication processes or external creatives 
· Extensive network of contacts in the digital communications sector

SKILLS & ATTRIBUTES (essential criteria is in bold)
· Excellent written communication skills, including the ability to write copy for a range of audiences and formats based on complex, technical content e.g. social media posts, blogs, articles, scripts and website content.
· Critical thinking and logical problem solving
· Ability to make sense of complex information and present it in a clear and accessible form
· Excellent interpersonal skills; the ability to deal with people at all levels, internally and externally, in a confident and professional manner and a proven track record of working well in a team
· Excellent organisational skills; the ability to work under pressure with minimal supervision to prioritise a busy workload.
· Experience of line management
· A strong eye for detail
· Strong IT skills with good knowledge of Microsoft Office and Google Docs
· Interest in the role of AI in supporting digital communications
· Ability to bring people from diverse backgrounds and diverse opinions together around common goals

MOTIVATION
· A familiarity with NEF’s work and a passion for the organisation’s cause and what it is trying to achieve 
· Prepared to demonstrate leadership and motivate others to make change happen
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